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                                     5th July 2010
 Extra Activity from the Food Creatures this Summer
The UK’s leading sugar confectionery brand* Wrigley’s Extra® is set to launch the second phase of its ‘Food Creatures’ marketing campaign as part of its £10m brand investment for the year. 
This Summer the ‘Food Creatures’ from Extra®’s latest campaign will not only remain on TV but will appear in a brand new burst of nationwide advertising; on buses, tubes and trains and train station escalators as well as on digital screens in shopping centres.

Time to refresh with Extra®
To support the recent Extra® flavour upgrade to meet consumer demand for longer-lasting flavoured gum the Food creatures creative will also feature on takeaway meal lids and takeaway coffee sleeves as well as on table cloths in a number of food and beverage outlets.  In addition the little creatures will also appear on Oyster card wallets and within digital advertising campaigns throughout the summer.  Finally, a second wave of nationwide sampling of Extra® gum in association with the Metro newspaper will also take place, supported with in-paper advertising.  
Toby Baker, Marketing Director for Wrigley, comments: “Through this second phase of the Extra® Food Creatures campaign we want to continue to communicate the message of what the Extra® brand does best, that is Wrigley’s Extra helps keep your teeth clean and mouth fresh while at the same time appealing and reaching out to consumers of all ages in a variety of locations. We are confident that this next wave of activity will help to build on consumer awareness of the brand and in turn, help to drive the category forward. Retailers should ensure they stock up on Extra®, the nation’s favourite sugar confectionery brand, in order to maximise sales and profit opportunities that the next stage of the campaign is set to bring.” 
*Source: Nielsen MAT to w/e 27.03.10
- ENDS -
For supporting press material please contract Helena Keane / Becky Elkin on 01442 261 199 / 0207 632 2440 or hkeane@publicasity.co.uk / belkin@publicasity.co.uk 
About Wrigley  

Wm. Wrigley Jr. Company is a recognized leader in confections with a wide range of product offerings including gum, mints, hard and chewy candies, lollipops, and chocolate. The Company has operations in more than 40 countries and distributes its world-famous brands in more than 180 countries. Three of these brands – Wrigley’s Spearmint®, Juicy Fruit®, and Altoids® – have heritages stretching back more than a century. Other well-loved brands include Doublemint®, Life Savers®, Skittles®, Big Red®, Boomer®, Pim Pom®, Winterfresh®, Extra®, Starburst®, Freedent®, Hubba Bubba®, Orbit®, Excel®, Creme Savers®, Lucas®, Eclipse®, Airwaves®, Solano®, Sugus®, Lockets®, P.K. ®, Cool Air® and 5™.   Wrigley is headquartered in Chicago, IL and operates as a subsidiary of Mars, Incorporated, based in McLean, VA.  Mars is a $27-billion, family-owned company that produces some of the world’s leading confectionery, food and petcare products and has growing beverage and health & nutrition businesses.
