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19th July 2010

McVITIE’S TO REWARD CONSUMER LOYALTY WITH LAUNCH

OF THE McVITIE’S VIP CLUB 

United Biscuits UK, a leading manufacturer of biscuits, snacks and cakes, is set to launch its first ever consumer biscuit collect and reward scheme. Entitled the ‘McVitie’s VIP Club’, the scheme will reward consumers for choosing McVitie’s by giving away tea break treats to consumers that enter unique codes on a new McVitie’s website . 

Points Mean Treats

Running across 360 million packs of McVitie’s biscuits in the first year, including McVitie’s Digestives, Jaffa Cakes, Hobnobs and Penguin, the McVitie’s VIP Club packs will be available from the 16th August. Each pack will have its own unique code that consumers will be directed to input onto www.mcvities.co.uk/vipclub to claim tea break treats. Consumers can either claim smaller prizes or they can build a collection of points in order to claim bigger and better rewards. Tea break treats on offer include discounted magazine subscriptions, designer tea pots, kettles and digital radios as well as McVitie’s branded merchandise.

Website Registration
Before tea break treats can be claimed, consumers simply have to register on www.mcvities.co.uk/vipclub and create a personal account. During the collect and reward scheme, consumers will have the option to be kept up-to-date on all the latest McVitie’s news. Retailers should stock up immediately to take advantage of the increased demand this scheme will generate for the full McVitie’s range.

Marketing Support

The McVitie’s VIP Club is part of a £2.5m marketing campaign that includes a TV advertising campaign, consumer PR, the launch of a new McVitie’s website and point of sale activity in-store to drive awareness.
McVitie’s Rewards For Everyone

Sarah Heynen, Marketing Director of Sweet Biscuits at United Biscuits, comments: “The McVitie’s VIP Club is another example of how United Biscuits is leading the biscuits category and creating promotional mechanics that have a strong appeal to consumers”.
“The McVitie’s VIP Club is a scheme that is open to everyone, rewarding consumer loyalty to the McVitie’s brand, the nation’s favourite biscuit. The promotion is designed to cement McVitie’s association with the tea break, encourage consumers to choose McVitie’s over other brands and above all give fans and loyal buyers of McVitie’s guaranteed rewards for them to enjoy. Retailers should ensure they stock the full range of McVitie’s rolled wrapped biscuits such as Digestives and Hobnobs, bars like Penguin and multipacks to ensure they capitalise upon the increased demand.”

N.B. The McVitie’s brand was launched in 1892 and is now worth a staggering £281.9m and growing 3% YOY.

Source:  AC Nielsen MAT w/e 22 May 2010
- Ends -

For further information please contact Jo Kent at Publicasity 01442 261199 or jkent@publicasity.co.uk
Notes to Editors 

· UB is the leading manufacturer and marketer of biscuits in the UK and second largest in the Netherlands, France, Belgium and Ireland.

· In the U.K., UB is the leading manufacturer and marketer of packaged nuts and the second largest manufacturer and marketer of savoury snacks and crisps. In Ireland, UB is number two in biscuits and number three in snacks. 

· UB manufactures and markets a wide range of products in the U.K. and continental Western Europe that are household names in their respective markets. Branded products accounted for approaching 90% of sales in 2009.

· Among UB’s popular brand names are McVitie’s, Penguin, go ahead!, McVitie’s Jaffa Cakes, Jacob’s, Jacob’s Cream Crackers, Twiglets, Hula Hoops, Skips, Mini Cheddars, McCoy’s, Phileas Fogg and KP Nuts in the U.K. and BN, Delacre, Verkade and Sultana in Continental Europe.

· McVitie’s is among the best known brands in the U.K.. UB’s branded biscuits were purchased by 96% of UK households in 2009.

· UB owns and operates 15 manufacturing facilities of which 11 are in the U.K..  
· UB employs around 8,500 people of whom 7,000 work in the U.K..



Key Facts


‘McVitie’s VIP Club’ - Collect & Reward Scheme


Launch date: 16th August


On-pack, TV advertising, PR, website


£2.5m investment
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